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Introduction

1 Introduction
1.1 Background and method
In early 2016 Arun District Council commissioned BMG Research (BMG) to undertake
a randomly sampled postal survey of Arun residents delivering data with a confidence
level of at least +/-5 at a 95% level of confidence. This report summarises the findings
from this survey which was undertaken between February and March 2016.

1.2 Methodology
Using the Royal Mail’s Postal Address File (the most complete source of residential
addresses available), 1,800 addresses were selected at random across the district to
receive a short 24 question survey by post. The distribution of the selected addresses
were checked against ward population data to ensure that the sample selection was
spatially representative.
In the week commencing 15th February 2016, 1,800 surveys were despatched. Any
address that had not seen a survey returned to BMG Research were send a reminder
letter and a fresh version of the questionnaire three weeks later in order to maximise
the response rate. Overall, 574 questionnaires were completed and returned to BMG,
representing a total response rate of 32%.
A sample of 574 is subject to a maximum standard error of 4.08% at the 95%
confidence level on an observed statistic of 50%. Thus, we can be 95% confident that
if a census of Arun residents had been conducted and the whole population had
responded, the actual figure would lie between 45.92% and 54.08% respectively.
The data collected has been subsequently weighted by area and by demographic
factors age and gender. The exact profile of the data prior to weighting can be
reviewed in the profile summary within the final section of this written report.
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1.3 Report contents and analysis
Throughout the data report, area analysis has been used. Wards have been grouped
together into the three areas shown in Table 1.
Table 1: Area definitions
WESTERN

EASTERN

DOWNLAND

Aldwick East

Angmering

Arundel

Aldwick West

Beach

Barnham

Bersted

Brookfield

Findon

Felpham East

East Preston with
Kingston

Walberton

Felpham West

Ferring

Yapton

Hotham

Ham

Marine

River

Middleton-on-Sea

Rustington East

Orchard

Rustington West

Pagham and Rose Green

Wick with Toddington

Pevensey

Throughout this report the word significant is used to describe differences in the data.
This indicates where the data has been tested for statistical significance. This testing
identifies ‘real differences’ (i.e. differences that would occur if we were able to
interview all residents in Arun rather than just a sample).
Where tables and graphics do not match exactly to the text in the report this occurs
due to the way in which figures are rounded up (or down) when responses are
combined. Results that differ in this way should not have a variance which is any larger
than 1%.
Throughout the report, in tables and in graphs, the symbol * is used to denote any
figure that is less than 0.5%.
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2 Customer satisfaction with the Council and its services
Arun District Council has set priorities for the period 2013 to 2017 called ‘Your Council
2013 - 2017’. The Council Corporate Plan for April 2013 onwards, reflects these
priorities. In order to measure how well the Council is achieving against its targets, a
set of measurement indicators have been developed. Previously, resident views to
generate these indicators were collected via the Council’s Wavelength residents panel.
However, with this panel having reached the end of its lifecycle in 2015 this randomly
sampled postal survey was used to generate updated scores for 2016. This difference
in sampling should be noted, but self –completion postal surveys were used both here
and as part of Wavelength, allowing year on year comparability.
Residents were asked how well they felt the Council is performing against two
indicators of customer satisfaction:



Council Plan Indicator 2: Improve satisfaction with cleanliness of the district.
Council Plan Indicator 5: Improve your satisfaction with the quality of front line
services you receive.

The results from this survey are compared against the responses available from 2013
onwards.
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2.1 Corporate Plan Indicator 2: Improve satisfaction with cleanliness of
the district
The first Corporate Plan Indicator included in this research was satisfaction with the
level of cleanliness within the district. In 2016 nearly seven in ten residents (69%) are
satisfied with the cleanliness of the district overall. This proportion is in line with the
satisfaction seen in 2015 (68%), 2014 (70%) and 2013 (67%). Within this overall level
of satisfaction 16% give the most positive response of ‘very satisfied’. Although this is
2-percentage points higher than the 14% observed a year ago, this difference is within
the possible sampling error for the dataset.
Figure 1: How satisfied or dissatisfied are you with the level of cleanliness of the
following places within the district? - Cleanliness of the district overall (All responses)
16%
14%

Very satisfied

53%
55%

Fairly satisfied
20%
18%

Neither satisfied nor dissatisfied
6%
9%
3%
4%
2%
1%
*%
*%

Fairly dissatisfied
Very dissatisfied
Don't know
Not provided

2016
2015

69%
68%

Summary: Satisfied
9%

Summary: Dissatisfied
0%

Unweighted base: 2016: 574 2015: 399

13%
20%

40%

60%

80%

*denotes<0.5%

A more detailed breakdown of satisfaction with the cleanliness of specific areas and
facilities within the district can be found in the figures that follow. The highest levels of
resident satisfaction in terms of cleanliness are seen with regard to recreational
spaces. Four in five residents (79%) state that they are satisfied with the level of
cleanliness of parks and open spaces, with these locations also rated most positively a
year ago (76%). Approaching seven in ten residents state they are satisfied with the
level of cleanliness of beaches and promenades (68%) and town/village shopping
areas (68%).
The lowest level of satisfaction is seen with regard to the cleanliness of public toilets
(34%), although it must be noted that (as was the case in 2015), one in five (19%)
respondents indicate that they do not know what the level of cleanliness of public
toilets is like, the highest of all the places asked about.

6

Customer satisfaction with the Council and its services
Table 2 shows how these satisfaction levels compare to those recorded from 2013
onwards. All of the latest year on year shifts (2015-16) are within the 4-percentage
point possible sampling error for this dataset, so no shift in perceived local cleanliness
can be identified in either direction in the last year. However, when comparing back to
2013 it should be noted that there has been a 6-percentage point increase in
satisfaction with the cleanliness of car parks in the district.
Table 2: Location specific perceptions of cleanliness 2013-2016 (All responses)
Place
2013 %
satisfied

2014 %
satisfied

2015 %
satisfied

2016 %
satisfied

%
difference
2015-16

Parks and open
spaces

75%

72%

76%

79%

+3

Beaches and
promenades

69%

70%

71%

68%

+3

Town/village
centre shopping
areas

66%

63%

67%

68%

+1

Out of town
shopping areas

62%

62%

61%

65%

+4

Car parks

58%

63%

62%

64%

+2

Residential roads

54%

59%

57%

56%

-1

Public toilets

34%

36%

34%

34%

0
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The detail of the 2016 responses, (with the exception of don’t know responses) is
shown by the figure below.
Figure 2: How satisfied or dissatisfied are you with the level of cleanliness of the
following places within the district? (All responses)

Parks and open spaces
Town/village centre shopping areas
Out of town shopping areas
Public toilets
Car parks
Residential roads
Beaches and promenades

Dissatisfied

7% 8%

79%

18% 13%

68%

7% 19%
25%

65%

20%

34%

10% 21%
24%

64%

16%

56%

11% 13%

68%

Neither satisfied nor dissatisfied

Satisfied

Unweighted sample base: 574

Within the 2016 responses where significant variations exist these tend to show higher
satisfaction with the cleanliness of public spaces and facilities among Eastern
residents in particular. Overall, Eastern residents (77%) and those in Downland (78%)
are significantly more likely to be satisfied with the cleanliness of the district relative to
Western residents (58%).
Table 3: Perceptions of local cleanliness by area (All responses)
Parks and open spaces
Town/village centre shopping areas
Out of town shopping areas
Public toilets
Car parks
Residential roads
Beaches and promenades
Cleanliness of the district overall
Unweighted sample base

8

Western
73%
59%
65%
28%
52%
49%
65%
58%
242

Eastern
86%
73%
64%
42%
75%
60%
72%
77%
250

Download
81%
79%
65%
30%
68%
61%
64%
78%
82
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2.2 Corporate Plan Indicator 5: Improve satisfaction with the quality of
front line services you receive
The second Corporate Plan Indicator included in this wave of research was ‘improve
satisfaction with the quality of front line services you receive’. This was covered
through two questions, one asking residents their levels of satisfaction with Council
services generally, followed by satisfaction with three specific Council services. The
results are detailed in this section.
All survey respondents were reminded in the questionnaire that Arun District Council is
a key provider of services locally. Examples include: street cleansing, refuse and
recycling collection, planning, environmental health, and parks and open spaces. In
this context, three in four (74%) respondents express satisfaction with the services
provided by Arun District Council. This proportion is unchanged compared to 2015
(75%), although in the last year there has been a 4-percentage point increase in the
proportion of residents who are very satisfied. One in ten residents (10%) express
some level of dissatisfaction with the services provided by Arun District Council.
Figure 3: Overall, how satisfied or dissatisfied are you with the services provided by
Arun District Council? (All responses)
26%
22%

Very satisfied

48%

Fairly satisfied

54%
13%
12%

Neither satisfied nor dissatisfied
7%

Fairly dissatisfied

11%
3%
1%

Very dissatisfied

2016

1%

Don't know

2015

3%
1%

Not provided

74%
75%

Summary: Satisfied
10%
11%

Summary: Dissatisfied
0%

Unweighted base: 2016: 574

2015: 399

10%

20%

30%

40%

50%

60%

70%

80%

*denotes<0.5%

Satisfaction with Council services is highest among Eastern residents (78%), followed
by Downland (75%) and Western residents (70%). It should also be noted that there is
a 10-percentage point difference between the satisfaction level seen among the
youngest age group in the sample (18-44: 70%) and the oldest age group (65+: 80%).
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While the scope of this survey was too narrow to fully explore the key drivers of
satisfaction with Council services, it can be observed that just 23% of those who are
dissatisfied with the cleanliness of the district overall are satisfied with Arun District
Council services compared to 86% among those who are satisfied with local
cleanliness.
The breakdown of satisfaction with the three specific Council services can be found in
the table below. Over eight in ten (86%) respondents express satisfaction with the
refuse collection service and almost seven in ten respondents (68%) express
satisfaction with kerbside recycling. Perceptions of both services have fallen back
following a peak of satisfaction in 2015. Indeed, the level of satisfaction with kerbside
recycling at 68% is the lowest recorded in the 2013 - 2016 period. In contrast,
satisfaction with local parks and open spaces is unchanged at 71%, although
dissatisfaction has dropped from 12% to 6%.
Table 4: How satisfied or dissatisfied are you with each of the following services
provided by the Council? - % satisfied or very satisfied – over time
Service

2013 %
satisfied

2014 %
satisfied

2015 %
satisfied

2016 %
satisfied

%
difference
2015-16

Refuse collection

85%

85%

92%

86%

-6

Kerbside recycling

73%

72%

79%

68%

-11

Parks and open
spaces

65%

71%

71%

71%

0

A more detailed breakdown of the 2016 results is shown by the figure below.
Figure 4: How satisfied or dissatisfied are you with each of the following services
provided by the Council? (All responses)

Refuse collection

5%7%

Kerbside recycling

6% 13%

Parks and open spaces

6% 12%

Dissatisfied

Neither satisfied nor dissatisfied

Unweighted sample base: 574
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31%

56%

35%

51%

Fairly satisfied

33%

20%

Very satisfied
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Probing the responses given in relation to kerbside recycling further shows that
satisfaction is consistent by area, but by age there is a significant variation. While 75%
of those aged 65 and over are satisfied with kerbside recycling, as are 70% of those
aged 45-64, this proportion drops to 59% among those aged 18-44.

2.3 Value for money
In order to gain a greater depth of understanding of residents’ perceptions of Council
services, respondents were asked to consider whether they feel the Council provides
value for money. In order to frame responses to this question all panel members were
informed that Arun’s share of Council Tax for a Band D property is £161.37 per year
(£3.10 per week) – 11% of the total bill. This was the same information that was given
to survey respondents in 2015.
Half (49%) respondents in 2016 agree that Arun District Council provides value for
money which is below the 61% recorded in 2015 and the 56% seen in 2015. This fall is
despite the stability already observed in relation to satisfaction with service provision
overall. Looking at the 2016 figures compared to 2015, there has been no shift in
dissatisfaction, instead the fall in the proportion of residents identifying value for money
is due to more residents placing themselves in the neither agree nor disagree category
(27% up from 18%).
Figure 5: To what extent do you agree or disagree that Arun District Council provides
value for money? (All responses)
7%

Strongly agree

12%
42%

Tend to agree

50%
27%

Neither agree nor disagree

18%
11%
12%

Tend to disagree
3%
4%

Strongly disagree

2016

7%
4%

Don't know

2015

2%
1%

Not provided

49%

Summary: Agree

61%
15%
16%

Summary: Disagree
0%
Unweighted base: 2016: 574

10%

20%

30%

40%

50%

60%

70%

2015: 399
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In order to put these results into context the most recent Local Government
Association telephone poll using this question (June 2015) showed that nationally 51%
of residents agree that their Council provides value for money and 26% disagree. On
this basis the latest agreement level among Arun residents is around the national
average, while disagreement is lower than seen in the national benchmarks.
By location, respondents from the Eastern area are significantly more likely to believe
that the Council provides value for money (61%) than those from the Western area
(40%) and those from the Downland area (46%). These more positive views from
residents in the Eastern area are consistent with those seen elsewhere in the dataset.

2.4 Acting on residents concerns
More than a third (45%) of respondents agree that Arun District Council acts on their
concerns; a proportion that exceeds the 36% who feel the Council doesn’t do this
much or at all. While these figure compare more positively than those seen in 2015, it
should be noted here that prior to 2016, views were collected from a panel of Arun of
residents, meaning that responses came from a group who were regularly consulted
about local issues. This may have had an influence on the responses given to this
question in particular.
Figure 6: To what extent do you think Arun District Council acts on your concerns?
(All responses)
5%
3%

A great deal

40%

A fair amount

33%
29%
30%

Not very much
8%

Not at all

12%
17%

Don't know

2016

21%

2015

2%
1%

Not provided

45%

Summary: A great deal/a fair amount

36%
36%

Summary: Not very much/Not at all

42%
0%

Unweighted base: 2016: 574
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2.5 Keeping residents informed
In 2016 the proportion of Arun residents who feel informed about the Council’s
services is 57%, while one in three (35%) do not feel informed. Looking over time, the
proportion of respondents who feel informed was previously stable between 2013 and
2016 (2013: 67%, 2014: 65%, 2015: 64%). Again the shift in approach may be an
influence here.
Figure 7: Overall, how well do you think Arun District Council keeps you informed
about the services it provides? (All responses)
9%
8%

Very well informed

48%

Fairly well informed

56%
27%

Not very well informed

22%
8%
9%

Not well informed at all

6%
4%

Don't know

2016
2015

2%
1%

Not provided

57%

Summary: Informed

64%
35%
31%

Summary: Not informed
0%

10%

20%

30%

40%

50%

60%

70%

Unweighted base: 2015: 399 2014: 515

Among those who agree that Arun District Council provides value for money 75% feel
that the Council keeps them very or fairly well informed. Among those who disagree
that value for money is provided the proportion who feel informed drops significantly to
48%. Unlike in 2015, the extent to which residents feel informed does vary by age to a
significant extent. Among 18-44s the proportion who feel well informed is a minority at
40%. Among those aged 45-64 and 65+ a majority feel well informed (62% and 66%
respectively).
It is also interesting to observe that Eastern residents most commonly feel that they
are well informed about the services that Arun District Council provides (66%), in line
with the higher satisfaction these residents have tended to express about their Council
and their local area.
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3 Bognor Regis and Littlehampton seafronts
This section of the report will examine resident perceptions of the seafront experiences
offered by Bognor Regis and Littlehampton. In answering, residents were asked to
consider their general impression of the character, visual appeal, cleanliness, activities
and the facilities on offer at each seafront location.

3.1 Frequency of usage
Just over one in five (22%) Arun residents indicate that they visit the Bognor Regis
seafront once a week or more. A further 16% visit it less than once a week, but more
than once a month. At the other end of the scale 22% of Arun residents state that they
never visit the Bognor Regis seafront. The full range of responses given is shown by
the figure below.
Figure 8: How often do you visit the Bognor Regis seafront? (All responses)

Bognor Regis
Frequently - Once a week or more

22%

Less frequently - Less than once a week but more
often than once a month

16%

Infrequently - Between once a month and 4 times a
year

16%

Very infrequently - No more than 3 times a year

19%

Never
Not provided

Weekly/Monthly
Less often/Never
Unweighted sample base: 574
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5%

38%
57%
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As might be expected, residents of the Western area are significantly more likely than
those in the rest of the district to be either weekly (45%) or monthly (22%) visitors to
Bognor seafront.
Table 5: Frequency of visits to the Bognor Regis seafront by area (All responses)
Frequently - Once a week or more
Less frequently - Less than once a week but more
often than once a month
Infrequently - Between once a month and 4 times a
year
Very infrequently - No more than 3 times a year
Never
Not provided
Summary: Weekly/Monthly
Summary: Less often/Never
Unweighted Bases

Total
22%

Western Eastern Downland
45%
3%
4%

16%

22%

7%

22%

16%
19%
22%
5%
38%
57%
574

16%
12%
2%
4%
67%
29%
242

16%
26%
42%
6%
11%
83%
250

19%
18%
30%
7%
26%
67%
82

No significant variations are evident by age, gender or by the presence/absence of
children in terms of the frequency with which Bognor Regis seafront is visited.
The proportion of residents who visit Littlehampton seafront either at least weekly
(16%) or monthly (16%) means that this seafront is used less frequently overall by
residents of the district. However, the proportion of residents who never visit the
Littlehampton seafront (17%) is lower than that seen for the Bognor Regis seafront
(22%).
Figure 9: How often do you visit the Littlehampton seafront? (All responses)

Littlehampton
Frequently - Once a week or more

16%

Less frequently - Less than once a week but more
often than once a month
Infrequently - Between once a month and 4 times a
year

16%
22%

Very infrequently - No more than 3 times a year

21%

Never
Not provided

Weekly/Monthly
Less often/Never

17%
9%

32%
43%

Unweighted sample base: 574
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Reflecting its position further along the coast, a third (33%) of residents in the Eastern
area of the district visit Littlehampton seafront once a week or more, with a further 25%
doing so less than once a week, but more often than once a month.
Table 6: Frequency of visits to the Littlehampton seafront by area (All responses)
Frequently - Once a week or more
Less frequently - Less than once a week but more
often than once a month
Infrequently - Between once a month and 4 times a
year
Very infrequently - No more than 3 times a year
Never
Not provided
Summary: Weekly/Monthly
Summary: Less often/Never
Unweighted Bases

Total
16%

Western Eastern Downland
6%
33%
3%

16%

8%

25%

14%

22%
21%
17%
9%
32%
43%
574

19%
26%
29%
12%
14%
45%
242

24%
11%
3%
4%
58%
35%
250

25%
30%
17%
11%
17%
55%
82

The frequency with which Littlehampton seafront is visited among all residents is
consistent by age, gender and household composition.
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3.2 Ratings of seafront experiences
All residents who at the previous question indicated that they visit each seafront with
some level of frequency were asked how they rate the seafront experience. The
responses given for both Bognor Regis and for Littlehampton are shown side by side
below. Visitors to both seafronts more commonly rate them as good rather than poor,
but the balance of opinion is more positive in relation to the Littlehampton seafront.
Six in ten Littlehampton visitors gave a good rating (61%), compared to four in ten
(38%) of Bognor Regis visitors. The most common single description of the seafront
experience among Arun residents who visit Bognor Regis seafront is average (41%).
Figure 10: If you have visited, how would you rate the seafront experience? (All who
visit each seafront)

Bognor Regis
Very poor
Poor

Littlehampton

6%

Very poor

9%

Poor

Average

41%

Good
Very good
Don't know /not provided

Summary: Poor
Summary: Good

28%
10%

1%
5%

Average

26%

Good

38%

Very good

7%

15%
38%

23%

Don't know /not
provided

7%

Summary: Poor

7%

Summary: Good

61%

Unweighted sample base: 414/426

Visitors with children under 16 in the household are significantly more likely to describe
Bognor Regis seafront experience as poor (22%) than those without children (12%),
although around two in five of each group say that the experience is good (40% and
37% respectively). The same is also evident for Littlehampton, as 13% of those with
children describe the seafront experience as poor compared to 3% of those without
children.
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Further analysis shows that residents who visit Bognor Regis on a weekly basis are
most likely to describe the seafront experience as good (46%) and as poor (24%).
Among Littlehampton visitors the relationship between visit frequency and rating of the
seafront experience is more clear-cut, with weekly visitors significantly more likely to
give a good rating (79%).
Table 7: Rating of seafront experiences by frequency of visits (All who visit each
seafront)
Bognor Regis Seafront Visitors
Poor
Average
Good
Don't know/ not provided
Unweighted Bases
Littlehampton Seafront
Visitors
Poor
Average
Good
Don't know/ not provided
Unweighted Bases

Total
15%
41%
38%
7%
414

Weekly
24%
30%
46%
0%
125

Monthly
9%
52%
38%
1%
87

Less often
12%
43%
33%
13%
202

Total
7%
26%
61%
7%
426

Weekly
5%
16%
79%
0%
106

Monthly
2%
29%
67%
2%
87

Less often
9%
29%
52%
10%
233

3.3 Encouraging more seafront visits
All residents were also provided with space in the questionnaire to describe in their
own words what would make them want to visit the seafronts of Bognor Regis and
Littlehampton more. The responses given were grouped into common themes during
the data processing stage of the research.
Half (50%) of all residents did not make any suggestions for improving the Bognor
Regis seafront experience. Among those who did, the most common suggestions
were:
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More events/attractions/entertainment (10%);
Needs regeneration/updating to make more appealing (8%);
More places to eat & drink along the promenade/seafront (6%);
Cheaper/free parking/more parking spaces (5%);
More activities for children including play areas, recreational facilities (4%); and,
Improved cleanliness of the area including dog fouling, rubbish bins emptied
more often (4%).

Bognor Regis and Littlehampton seafronts
The equivalent responses given in relation to Littlehampton are shown below. Again
half (51%) of residents did not mention anything that would make them visit
Littlehampton seafront more.






Cheaper/free parking/more parking spaces (8%);
More events/attractions/entertainment (5%);
Needs regeneration/updating to make more appealing (5%);
More/better shops/retail outlets (4%);
Improved cleanliness of the area including dog fouling, rubbish bins emptied
more often (4%).
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4 Public toilets and play areas in the Arun district
Arun District Council must deliver services to a budget. Budgeting for the delivery of
services can involve considering trade-offs between the quality of service delivery and
the breadth/scale of service availability. In this context residents were asked to provide
their views on the provision of public toilets and play parks by the Council. As shown
by the figure below views on the provision of public toilets are evenly balanced
between providing a small number of good quality facilities (48%) and a higher number
of facilities of varying quality in areas of both high and low need (44%). When
considering play area provision the balance of public opinion favours a smaller number
of good facilities within areas of greatest need (52%), rather than more play areas of
variable quality (37%).
Figure 11: Within its budget should the Council seek to provide the following (All
responses)

Don’t know percentages not shown

When considering public toilets there are no significant variations in the chosen
approach to facility provision by gender or age. However, those with children under 16
in the household less commonly favour a smaller number of good quality facilities
focussed within areas of greatest need (39%) than those without children (51%). This
is a significant difference. When considering play areas those with children under 16 in
their household are significantly more likely to support a higher number of facilities of
varying quality in areas of both high and low need (47%), compared to those without
children (34%).
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5 Future resident consultation
Wavelength, the residents’ panel operated by Arun District Council came to the end of
its lifecycle in 2015. No decision has been made regarding whether this panel will be
replaced with a new set of panel members, but participants to this randomly selected
postal survey were informed that as part of a new panel, members would receive
online surveys or be sent short questionnaires to fill in and return, free of charge up to
three times a year.
Having being provided with this information, survey respondents were asked if they
would be interested in joining a consultation panel of Arun residents. In response, 24%
of the weighted sample said they would be interested, while 71% would not.
Figure 12: Would you be interested in joining a consultation panel of Arun residents?
(All responses)

5%
24%

71%

Yes

No

Not provided

Unweighted sample base: 574

Combining the response to this question with the overall response rate for this
randomly sampled postal survey provides Arun District Council with an indicator of the
likely efficiency/cost effectiveness of recruiting a new Wavelength Panel by post. Of
the 1,800 Arun residential addresses randomly sampled for the purpose of this survey,
574 replies were received, and of these, 114 said they would be interested in joining a
panel. Therefore, 6% of the recipients of this random sampled postal survey express
an interest in joining a residents' panel. This proportion is in line with the 5% response
rates BMG Research has observed in the most recent panel recruitment activity it has
undertaken by post, and illustrates that to recruit a new panel using this approach
would require sizable postal volumes.
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6 Sample profile
The table below shows the profile of the survey sample prior to weighting.

Gender
Male
Female
Not provided
Age
16-24
35-44
45-54
55-64
65+
Not provided
Area
Western
Eastern
Downland
Disability
Yes
No
Not provided
Employment status
Employed Full Time
Employed Part Time
Self Employed
Full time education
Unemployed Seeking Work
Long Term Sick / Disabled
Looking After Home Or Family
Retired
Other
Not provided
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Unweighted
base

%

258
296
20

45%
52%
3%

24
44
75
98
287
46

4%
8%
13%
17%
50%
8%

242
250
82

42%
44%
4%

188
375
11

33%
65%
2%

116
55
41
1
6
17
17
295
11
15

20%
10%
7%
<0.5%
1%
3%
3%
51%
2%
3%

Appendix 1: Statement of Terms

7 Appendix 1: Statement of Terms
Compliance with International Standards
BMG complies with the International Standard for Quality Management Systems
requirements (ISO 9001:2008) and the International Standard for Market, opinion and social
research service requirements (ISO 20252:2012) and The International Standard for
Information Security Management ISO 27001:2013.
Interpretation and publication of results
The interpretation of the results as reported in this document pertain to the research problem
and are supported by the empirical findings of this research project and, where applicable,
by other data. These interpretations and recommendations are based on empirical findings
and are distinguishable from personal views and opinions.
BMG will not be publish any part of these results without the written and informed consent of
the client.
Ethical practice
BMG promotes ethical practice in research: We conduct our work responsibly and in light of
the legal and moral codes of society.
We have a responsibility to maintain high scientific standards in the methods employed in
the collection and dissemination of data, in the impartial assessment and dissemination of
findings and in the maintenance of standards commensurate with professional integrity.
We recognise we have a duty of care to all those undertaking and participating in research
and strive to protect subjects from undue harm arising as a consequence of their
participation in research. This requires that subjects’ participation should be as fully informed
as possible and no group should be disadvantaged by routinely being excluded from
consideration. All adequate steps shall be taken by both agency and client to ensure that the
identity of each respondent participating in the research is protected.
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With more than 25 years’ experience, BMG
Research has established a strong reputation
for delivering high quality research and
consultancy.
BMG serves both the public and the private
sector, providing market and customer insight
which is vital in the development of plans, the
support of campaigns and the evaluation of
performance.
Innovation and development is very much at the
heart of our business, and considerable
attention is paid to the utilisation of the most up
to date technologies and information systems to
ensure that market and customer intelligence is
widely shared.

